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lane Editions:
New Heritage

@apsule, consciously crafted for seasonless style.

SHOP THE COLLECTION
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Future Merino
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The New Utility

Purposeful pieces packing plenty of style punch,
ntroducing a new lineup of hard-working, yet

effortless utilitarian workwear.
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The TENGEL™ Boxy Shirt, S88. the TENCEL™ Relaxad China, 3118, the
Gocd Merino Wicol Mcokneck Sweater, $118, and the Putta Boot, $265

.
.
Think structured detailing, tailored elements,
< regenerative fabrics, tonal hues, and a big
nad to Californizn heritage.
A blend of ZORX™ wool and Z0™ woul, SHOP NOW
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SHOP GOOD MERINDO WOOL
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Tha ReNew Long Liner, 5188 and the Good Merino Yoo
Mocknece Sweater, $116

The ReNew Long Liner, $188 anc the ReNew Quilted
Mid-Langth Lines, $165

New Utility Transitional Outerwear

Madern minimalist outerwear essentials
designec with & tocus on timeless
crarismanship and versatility while minimizing

Tre Gooe Merre ool Cardgan. 5335138 and tre
Heed Wann Aon Mccknush Sanxtur, 50

impact on the planet.
Three timsless styl=2. & the wermth
of convetianal w; out the heawy
‘ SHOP TRANSITIONAL OUTERWEAR
SHOP SWEATERS |
‘ SHOP THE COLLECTION

SHOP THE COLLECTION ‘

READ OUR LATEST IMPACT REPORT




Up to 30% Off Fall Icons

From the best-selling Day Glove to the popular Cheeky® Jean,
discover iconic styles for the season, now on sale.

SHOP WOMEN SHOP MEN
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The Fall Wardrobe Event

Up to 30% Off

The Fall Wardrobe Event

Up to 30% Off
Fall [cons

September 2023

Fall Style Promotion
site, social, & email creative

EVERLANE

The Fall Wardrobe Event

D to 80% Off

Fall Essentials

| Select Denim'
Styles

SHOP SALE DENIM

Fun Fact: You can never have too much denim.
Discover the top denim styles, now on sale. SHOP WOMEN SHOP MEN
Only for a limited time.

SHOP THE DAY GLOVE

Getting dressed just got easier.
Meet the top pieces for creating
perfect outfits for the season.

Comfortable. Chic. Cool. Ballet flats are indeed
having a moment. Plié into the best-selling
style—now 30% off the regular price.

SHOP WOMEN ‘ ‘ SHOP MEN

From the best-selling Day
Glove to the popular Cheeky®
Jean, discover iconic styles
for the season, now on sale.

Shop online and in stores.

The Way-High® Jean, $138, $83

Everlane on You

See how fans of the brand have styled
The Way-High® Jean and more,

The Relaxed Oxford Shirt, $88, $62  The Way-High® Jean, $118, $83

The Leather Day Clove, 8386, $85

Luxe Leather Styles

Explore other premium shoes and accessories
for the season, now up to 30% off.

SHOP SALE DENIM

/
/ l The Luxe Italian Leather Crossbody, The Italian Leather Day Heel,
/ \ $226, $158 $06, $123
SHOP SALE
The Way-High® Jean, The Organic Oxford Shirt,
S48, $83 $88, $66
The Leather Day Loater, The Leather Day Heel, i ’
ik ik Outfits He'll Love
SHOP SALE DENIM Essential styles that make effortless
style a no-brainer.
-
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The Luxe Leather Tote, The Luxe Leather Crossbody, / :
8276, 8193 $226, 8158 The Organic Cotton Slim Fit Jean, $88, $62
The Day Sneaker, The Luxe Italian Leather Crossbody,
$130, $91 $226, $158 )
Denim FOI’ Hlm The Organic Oxford Shirt | Uniform, The Organic Cotton Slim Jean,
SHOP SHOES SHOP ACCESSORIES £33, $66 ' 888, $62
) Discover classic styles for the season.
SHOP WOMEN ‘ ‘ SHOP MEN '
SHOP SALE SHOP WOMEN . SHOP MEN
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2022 Impact Report

01 Progress Is A Process
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Progress:

This Past Year

EVERLANE

03 Materials Matter

Preferred Materials:

Impact Report 2022 17
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Key Partners

- Textlle Exchange
- Pure Strategles
- bluesign®

- CanopyStyle

- Arche Advisors
- Open Supply Hub
- Seaman Paper

- Happy Returns

- Geodis

- Trex

- Watershed

- Matenal Standards: GOTS,
GRS, OCS, RWS, RAS,
CanopyStyle Hot Button
Report, FSC, LWG

Our Approach & Progress

The materials we source play a leading

role in the overall impact of our products,
contributing roughly 60% of a product’s
environmental footprint. As such, our goal is
fairly straightforward: minimize these impacts
by sourcing and designing with certified
recycled, organic, renewable, and responsible
sources—with the aim to have 100% of

our products meet at least one of these
criteria by 2025.

We continue to make significant investments
in and progress towards our preferred material commitments.
To achieve this, we have developed preferred fiber and
material standards, taking a measured approach to
understanding various impacts across indicators such as
greenhouse gas emissions, energy and water consumption,
toxicity, and traceability. We use a variety of tools to

EVERLANE

validate these impacts, from life cycle assessments (LCAs),
to third-party certifications and standards, to industry
tools and lab testing.

Our approach to materials begins with our
traceability and transparency efforts. We establish direct
sourcing relationships with our mills and material suppliers,
which gives us significant insights and control over the
performance, quality, and durability of the fabrics we use,
as well as the chance to collect primary data to better
understand the impacts that contribute to our materials and
product. Our ultimate goal in traceability is to gain full supply
chain transparency back to the initial growers or producers—
mapping our complete supply chain in the process.

We continue to rely on third-party certifications
and standards to verify that we're getting things right, but
the work doesn't stop there. At the same time, we recognize
the limitations that these systems present. Certifications
can play an important role in the verification and validation of
content claims and impacts; however, they must be part of a
greater due diligence process. We are committed to building
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L: Washington, DC

R: San Francisco, CA
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Bake up something EPIC.
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Creative Producer < Vi g P coou

PERFECTLY

MOIST

(D ncan
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Fall for Duncan Hines
Duncan |
,j,/mes Bake up something EPIC.
onsite ad for Duncan Hines CShOP now )
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®e®e® Walmart Frightfully fun
o’ ; “@ CO Nnn eCt Delight kids with sweet, fruity treats.

Creative Producer

Frightfully fun

Delight kids with sweet, fruity treats.

ﬂ Frightfully fun Shop now

g Frightfully fun Sweet treats for kids. Shop now

v Frightfully fun Sweet treats for kids. Shop now “

Frightfully fun

Frightfully fun
Delight kids with sweet, fruity treats.
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onsite ad for Ring Pop
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onsite ad for Sara Lee / Thomas

Fuel for
school

Tasty, oven-baked,
& easy to prepare.

\'/
Walmart > <

!, Fuel forschool
" 4 l W  Tasty, oven-baked, & easy to prepare.

Fuel for

school

Tasty, oven-baked,
& easy to prepare.

Walmart > 2

Fuel for school

Tasty, oven-baked,
& easy to prepare.

Walmart > <
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onsite ad for Freschetta

Crusts
worth

craving

Crunchy
toppings & melty
mozzarella.

( Shop now )

Walmart > -

.+ Crusts worth craving
" 4 l " Crunchy toppings & melty mozzarella.

Crusts worth

craving

Crunchy toppings
& melty mozzarella.

Walmart > <

Walmart > <

craving
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Downtown Los Angeles, CA
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San Francisco, CA
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Los Angeles, CA




Interiors

L: Moscone Center
San Francisco, CA

R: UC Merced Student Center
Merced, CA

SAN FRANCISCO
BALLROOM

& 209296 201-208 -




thank youl!



